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M.Com Semester - 1 (CBCS) Examination
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Marketing Management (Core (New-23))
Time: 2:30 Hours Marks: 70
Instructions:

1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Que.l  Explain the Core Concepts and Modern Marketing Concept. (20)
OR
Que.l  Write Notes in detail
(A) Marketing Mix
(B) Factors of Micro and Macro Environment
Que.2  Explain the Product Related Strategies. (20)
OR

Que.2  (A) Explain the Concept and Types of Pricing Discounts
(B) Describe of the New Product Development
Que.3  Discuss in detail of Concept and Features of Major Market Promotion Tools. (15)
OR

Que.3  Write short Notes

(A) Online Marketing

(B) Network Marketing
Que.4  Describe the Concept and Significance of Green Marketing. (15)

OR

Que.4  (A) Describe the Marketing Research Process
(B) Explain the International Marketing
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